“Cross Switeln”
(AAABRA<FOHF£)

~ BT R D ~
20>

\\ ?
L 7D




& iR R IR EMEMNS . @D

LARIEE /R BT AR S Fh i H 22 A FRE X RO SRS T I SR N
ZHAHHS

RS SRR RSB IS D

YOUKU fak
@ sz _— con —e

LT ]
BaidWEE

s??raﬁfm@
n cn

sina.com.




& Mz kR RN ASTRIES

M “EREEK" B "IEEEME."

[Unit: 10%° bits] N\
90,000 S
FrEERE
-~ EANERE
60,000
30,000
J

9% 97 98 99 00 01 02 03 04 05 06 (year)

(Data Source: Information Distribution Census Survey; Japanese Ministry of Internal Affairs and Communications)
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